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With the increasingly frequent communication among countries, China has 
gradually taken shape in the globalization of economy, society and culture. In recent 
years, China has attracted foreigners from all walks of life with its long history and 
unique culture, which is a golden opportunity for China’s tourism industry. The 
development of tourism industry consequently demands higher quality of 
Chinese-English (hereafter shortened as C-E) tourism materials. However, there are 
all kinds of translation errors in the present Chinese-English tourism materials, which 
hinder the development of tourism, not to mention to spread Chinese culture. 
Fortunately, in order to promote Chinese culture to the world, more and more Chinese 
academicians are contributing to the tourism translation. 
As a rising tourist city, Xiamen has posed a certain national-wide influence and 
has been increasingly favored by foreigners. It brings not only a good opportunity for 
Xiamen’s tourism industry, but also poses a new challenge. It is significant to transmit 
the tourism information and the implied cultural connotations to foreigners and help 
them understand Xiamen’s tourist attractions and culture. This thesis studies the 
tourism translation in Xiamen through the field investigation and has found many 
translation problems. First, there is no official management on C-E tourism translation 
in Xiamen. Second, there is no systematic study of C-E tourism translation Xiamen. 
Third, no corpus of such translated texts is available for the study. The thesis aims to 
find out a theory that can guide the C-E tourism translation and under whose guidance 
the local tourism translation can be conducted.  
The functionalist approach to translation emerged in Germany in the 1970s.The 
theory defines translation as a purposeful activity, which provides a new perspective 
for the translation of practical texts. According to the German functionalist theory, 
translation is a purposeful activity composed of source text producer, sender, 
















and many other factors. The choice of translation strategies is determined by the 
purpose of a translation, the target text receiver, and the target culture. Functionalism 
plays a special role in guiding pragmatic translation. The C-E tourism translation falls 
into the category of pragmatic translation, and so functionalism can be used in the 
tourism translation. In the process of C-E tourism translation, the translator should 
always consider the purpose of the translation, the target text reader, and the target 
culture and use different strategies such as amplification, adaptation, abridgement, 
explanation, and omission. 
The result of this thesis may help to evaluate the quality of the tourism 
translation in Xiamen, to compensate for the limitations of the existing studies and to 
enhance the translator’s ability. The present study has therefore both practical and 
theoretical significance.  
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